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Trent Nestman, DDS, MS

Park Hill’s Full-time 
Orthodontic 
Specialist

2206 Kearney St. | 720-735-9800 | www.nestmanortho.com 

  Judy Wolfe & Jay Epperson  
303.886.6606  |  www.wolfe-epperson.com

Selling Stapleton since take-off! 

Summer’s New Address
The Wolfe & Epperson Team

5968 Boston St
Stapleton-Beeler Park

1075 Jersey 
NEW LISTING-Mayfair Park 

WE have Coming Soons! Contact us TODAY for more info and market timing.

9080 MLK Blvd
Stapleton

SOLD
*Representing Buyer 

2730 Clinton Street
Stapleton
UNDER CONTRACT
$1,499,000

• Exceptional custom home
• Unparalleled mountain views
• Gourmet kitchen with Sub-Zero & Wolf 

appliances
• Stunning master retreat with private balcony 

and spacious dressing room and spa-like 
master bath

• Steam shower, towel warmer, and a 
chromotherapy-equipped tub

• Oscar-worthy home theater with full bar and 
wine room

• Fully functioning outdoor kitchen, hot tub 
and fire pit

• 3 attached garage spaces

SOLD
New Construction

*Represented Buyer

Renovated 4 Beds, 3 Baths 
3204 Fin Sq. Ft. + 875 in Bsmt 

Spacious Master Suite, Large Chef’s Kitchen 
OSized 2 Car Gar, 6250 Sq. Ft. Lot

$965,000

2532 Xenia St
Stapleton

SOLD
 

kitchens, baths, basements, 
whole house remodels 

303.355.5666
WWW.DIANEGORDONDESIGN.COM

Vita Collection in
Stapleton’s Beeler Park

from the low $500s

EFFICIEN T.  HE ALTHY.  LOCAL .

ThriveHomeBuilders.com

For an exclusive tour of The Vita Collection
in Stapleton, call Lauren at 303.707.4409.

When you invest in a LEED CERTIFIED Thrive home, you’re investing in your health as well. 

Thrive homes have the healthiest choices available, from toxic-free corn-based carpet to 

formaldehyde-absorbing drywall to air systems unlike any other (oh, and energy e�icient too!)

                                              

thrive
WHEN YOU INVEST IN A HE ALTHY HOME YOU

By Charlie Borsos

The combination of  the “spectacular material” 
and in-house expertise allowed the museum to 
pull together an impressive exhibit on a truncat-

ed schedule, says Jason Hanson, chief  creative offi cer 
at History Colorado. After starting last fall, they were 
able to open in April before the fi rst pitch of  the 2018 
baseball season.

The result was a “great demonstration of  what we are 
capable of. . . .We set a really high bar we can continue 
to meet,” says Hanson, as the museum aims to produce 
most of  its exhibits in-house going forward. 

Play Ball! was itself  designed to reach high marks set 
by other baseball museums and exhibits. Hanson directly 

compares History Colorado’s exhibit with the Baseball 
Hall of  Fame: “We wanted you to know you were in a 
Hall of  Fame caliber exhibit. There are things here you 
could go all the way to Cooperstown to see . . . you won’t 
feel cheated coming here.”

For starters, Play Ball! has a remarkable collection of  
bats on display. From a bat used by “Wee Willie” Keeler 
in the 1890s to one used by contemporary Ichiro Suzuki, 
they cover a lot of  territory. But the museum also wanted 
to do something special with the display. 

“Usually you see bats on pegs against a wall or in a 
case. We wanted to bring them to life,” says Hanson. 
Here the bats are suspended in glass, tracing the path of  
Lou Gehrig’s  swing. It takes the motion from the fl at life-

Colorado Baseball History:
Just two years after Denver was 

itself  established, the town held its fi rst 
baseball game. As part of  its section 
on Colorado Baseball History, Play 
Ball! walks visitors from of  the earliest 
team, the Denver Denvers (top right) 
to the Rockies and their 2007 World 
Series attempt (bottom).

 Established in 1886, the Denvers 
preceded the more that 200 teams that 
fl ooded area ball fi elds by 1900. Teams 
represented neighborhoods, factories, 
church groups and more.

The Bayly-Underhill team (pictured 
second) was one such team. Bayly-Un-
derhill was a large manufacturer of  
work clothes. Hiring both men and 
women for the work, the baseball team 
was mixed.

Colorado was also the home of  
several Black baseball teams, such as 
the Denver White Elephants (pictured 
third)—one of  the most successful and 
popular teams in the region during be-
fore World War Two. For more on Black 
baseball in Colorado, check out our article on 
page 18.

to make a conscious effort with the artifacts we selected 
and the stories we told on the labels to go on beyond the 
ball fi eld wherever we could.”

Items like the receipt for fl owers Joe DiMaggio bought 
for Marilyn Monroe or the poster for the 1942 Gary 
Cooper fi lm The Pride of  the Yankees touch on the 
pervasiveness of  baseball in American society. “Everyone 
has a favorite baseball movie,” says Hanson—just as ev-
eryone has seen the larger than life players on car adverts 
or soft drink labels. 

The Bond Bread advertisement with Jackie Robinson 
and his family is of  particular interest in that regard. 
Hanson says it was the fi rst time anyone ran a national 
campaign using images of  an African American family. 

Baseball Beyond the Ball Field

Denver was itself  home to 
some early integrated baseball 
teams and games (see article 
on page 18). The Play Ball! 
exhibit wraps up with dis-
plays on the early history of  
Colorado baseball and ends 
with the establishment of  the 
Colorado Rockies and their 
2007 World Series run. 

Play Ball! at the History 
Colorado Center  will run 
until the end of  baseball 
season—and for the rest of  
the summer, fans under 15 
wearing a baseball jersey can 
check out the museum for 
free. 

Chief creative offi cer, Jason Hanson (above) walks through the Play Ball! exhibit, pausing at the Hank Aaron display on the left in the main hall. (right) Han-
son shows museum guests Daniel Murphy and Kathleen Brockel a bat and glove Roberto Clemente used. The three discussed the backwards ways the press 
at the time covered this highly successful Puerto Rican ball player. 

This commercial copy of Babe Ruth’s glove stands as an example of Ruth’s early celebrity status. Before there 
were many other super stars, people wanted to play with Ruth’s glove. (Below) This advertisement used Jackie 
Robinson’s fame to sell bread and was the fi rst national ad campaign to feature a Black family. 

sized photograph of  Gehrig in the back-
ground and adds the real bats to fl esh out 
the scene. And, because each bat comes 
from a unique player, within that single 
swing, the museum covers a whole arc of  
bats and the players that swung them. 

Additionally, there are some elements 
of  the museum that even the Hall of  
Fame doesn’t have. One display shows 
memorabilia from players ineligible to be 
in the Hall of  Fame. Banned players like 
“Shoeless” Joe Jackson and Mark Mc-
Guire are critical characters in baseball’s 
story. 

While the exhibit has obvious appeal 
for baseball fans, Hanson says, “We tried 

View video 

of  the Exhibit at 

FrontPorchNE.com


